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What every website owner wants is traffic from search engines. But they don't want just any 
traffic, they want targeted traffic that is meaningful and useful for their business. Take for 
example a bike repair shop. If their traffic has nothing to do with bicycles, even if it is a lot, this 
is not going to help their business. 

If you want to make a website, an online business successful, you need your target audience. 
With SEO you can rank higher on search engines and target the right audience for your online 
business. 

What is SEO? 
SEO is the short form of Search Engine Optimization. It is a set of methods you can use to 
improve your website so that it ranks higher on search engines. With SEO you increase the 
quantity and quality of traffic to your website through organic search engine results. 

SEO is the only technique to generate organic (or free) traffic to your website.  

The first thing to note is that Google is responsible for most of the search engine traffic in the 
world. It may change depending on the geography or niche, but it is still probable that Google 
is the dominant player in the search results that you want to rank your website in. 

Also, know that SEO is a long-term strategy and not instant like paid traffic, which is 
advertising like Google or Facebook ads. 

As Google is the dominant search engine, it makes sense to first focus on what your website 
needs to meet its basic expectations.  



Build a website for humans, not computers 
The aim is to create a great user experience so people enjoy visiting and returning to your site. 
Create unique and engaging content. Give your users something of value so that they keep 
coming back for more. This is what will build a good brand name and trust. Important to note 
is that it is always quality over quantity.  

Google favors longer, unique content. In general, it appears that the top ranking pages are 
more detailed than the ones they outrank. It doesn’t mean longer content will always rank 
better, but it can still be a strong factor. 

Google also looks at how long a visitor stays on your page and engage with your content. The 
more engagement the better. 

Google loves fresh content as it shows that the website is updated regularly. This signals you 
care about your audience. On the search results page, Google shows the last update date as it 
knows that searchers want recent and updated content. 

• Ask yourself if your content is 

• easy to read and understand 

• comprehensive 

• contains images, videos or other rich media 

• solves a problem 

These qualities help you create a website that is engaging for both your human audience and 
for Google. 



Use longtail keywords 

Longtail keywords help you outrank your competition. They can drive a lot of high-converting 
traffic to your website and so increase revenue for your business. 

Longtail keywords are how people really search. They are longer phrases, maybe three or more 
words that people use to find information on the search engines. They are more specific and 
target the right audience. 

Competition for shorter keywords is high, and even if you get high traffic, the ROI can be low 
as it is less targeted. Conversely, longtail keywords have less competition, less traffic but you’ll 
be attracting exactly the audience you’re looking for. 

Single word phrase: 
shoes

Number of Keywords: Competition vs. Conversion
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2-3 words phrases: 
running shoes

3+ word phrases: 
running shoes for ultra long distances



Setup HTTPS 
It should come as no surprise that Google favors trusted, secure, and certified websites. From 
the user's standpoint, they can trust that the website will encrypt their information for the 
added level of security. The most important thing in growing your website is building trust with 
your users. 

Improve your loading speed 
If pages take too long to load, it frustrates the user. The rule of thumb is slow loading sites 
equals higher bounce rate. Frustrated users are unlikely to come back, and your search engine 
rankings may suffer for it. 

You can improve loading times with 

• compressing images; large images take too much time to load 

• use a cache plugin. When a visitor revisits your website, the browser will serve the cached 
page and does not need to reload the page again 

• use a reliable and fast host 

consider using a Content Delivery Network (CDN). A CDN stores your website on its servers 
which are located around the world. When a request is made, it will automatically be routed to 
the nearest server, thus reducing load times.  

Adopt responsive design 

Nowadays, there is no excuse left that a website can only be viewed on one device, say a 
desktop. A website needs to be responsive, that is, it adapts to any screen size your visitor 
uses. Going mobile friendly is a quick SEO win as Google now favors mobile-optimized sites for 
smoother user experience.  



Write compelling title and description 
When people search on the Internet, the first thing they see on the search engine results page 
is the title and description of the page. This is where your website makes its first impression 
with your users. The title and description are also shown on social media. The page title can 
also be seen at the very top of your browser. 

As the title and description is the first impression you make on the search engine results page, 
you will want to adhere to: 

Add your focus keyword in the title and description 

Write a title of up to 60 characters in length and the meta description of up to 155 characters. 
Anything more and it will be cut off. 

Deliver what you promise. The title and description should describe the contents of your page 
correctly. 

You can include your brand name to the title tag which is good for branding purposes. 

Use human readable URL 
The uniform resource location (URL) is also known as the web address. Often, people don’t put 
a lot of thought into their URLs. However, URLs are a key part of your site’s SEO. 

• So, make sure that  

• Your URL structure is consistent. This helps Google to understand which category your pages 
fall under. 

• Use keywords in your URLs and make sure that your target keyword shows up once.  

• Try to stay away from using numbers. 

• Keep the length short. 

• Do not add keywords that are not relevant to the content. 



Fix links to 404 pages 

Consider how a user searches for some information and clicks a link thinking it contains 
information they need but was taken to a 404 error page. A broken link spoils the experience 
and they will most probably navigate to other websites. A 404 error page will leave a negative 
impression and can impact the rankings.  

To find out if there are links on your website that refer to 404 pages, you can use Google 
Search Console. Based on its findings, you can either replace the broken links by new links or 
completely remove them. 



Define your site architecture 
In the beginning, when your new site only has 5 pages, website architecture is not that 
important yet. When your site grows to several hundred or more pages, how your site 
architecture is setup can make a big difference. 

Create a structure or hierarchy that organizes your pages into categories. Then, point internal 
links to high-priority pages on your website. For your internal links, use keyword-rich anchor 
text. Returning to the bike repair store, it could be "replace the bicycle chain", instead of "click 
here". 

Onsite vs offsite SEO 
The practice described up to comprise optimizing elements on your website. It’s the entire 
basis of your website. 

Offsite SEO refers to actions taken outside of your own website to improve the ranking of your 
website. Offsite (or offpage) SEO is how you strengthen the credibility of your business. At the 
heart of offsite SEO is building backlinks, where you aim to increase the number of reputable 
links from other websites. Search engines use backlinks as a signal for the quality of the linked 
content. Generally, a site with many high-value backlinks ranks higher than a site with fewer 
backlinks otherwise equivalent. 

Social media is also part of the offsite SEO campaign to better promote your brand. People use 
social media channels to search for services and products. So they’ve turned into search 
engines. 



Required skills 
• Google Analytics knowledge 

• content strategy 

• information architecture 

• technical competence for speeding up a site 

• technical SEO expert with HTML knowledge 

• copywriting 

• social media competence 

How to start 
Before you start, it’s best to begin with a SEO website audit. The audit gives you an overview of 
your tasks, if your technical setup of your site is apt for your needs, where your site can be 
improved, and if you have the in-house capabilities to do so. 

Conclusion 
These are the basic SEO practice to improve your rankings on search engines. The onsite 
methods can be implemented in a single workday.  

Some of the methods will be quick wins and have instant impact. Others will take a few days 
or weeks before you notice an increase in traffic. 

Seeing how much targeted traffic SEO can offer, it’s totally worth the time and effort. You will 
want to start with the basics: make sure that search engines can fully crawl your site. Next, 
start creating keyword-optimized content. Finally, do your offsite SEO. 

SEO is built on those three steps. 

 

If you need advise,  
feel free to contact us at  
june.vonbonin@visualcontext.net
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